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COURSE OUTLINE OF RECORD 
Course Information 
Articulation Request:
CB03 - TOP Code:
CB04 - Credit Status:
CB05 - Transfer Status:
CB08 - Basic Skills Status:
CB09 - SAM Priority Code:
CB10 - Cooperative Work Experience:
CB11 - Course Classification Status:
CB13 - Approved Special Class:
CB21 - Prior Transfer Level:
CB22 - Noncredit Category:
CB23 - Funding Agency Category:
CB24 - Program Status:
 Please select the appropriate box(s) of the modalities in which this course will be offered, and fill out the appropriate sections for that mode. 
JUSTIFICATION OF NEED: 
CATALOG DESCRIPTION: 
COURSE OBJECTIVES: 
STUDENT LEARNING OUTCOMES:  
A.  COURSE OUTLINE AND SCOPE 
1.  Outline of topics or content: 
2.  If a course contains laboratory or clinical/field hours, list examples of activities or topics: 
3.  Examples of reading assignments: 
4.  Examples of writing assignments: 
5.  Appropriate assignments to be completed outside of class: 
6.  Appropriate assignments that demonstrate critical thinking: 
7.  Other assignments (if applicable): 
___________________________________________________________________________________________________________________________
B.  FACE-TO-FACE COURSE SECTIONS:  
Face-to-face education 
Is a mode of delivery in which instruction is delivered in a traditional classroom setting, with instructor and students located simultaneously in the same classroom facility.
1.  Describe the methods of instruction:  
2.  Describe the methods of evaluating of student performance. 
3.  Describe how the confidentiality of the student’s work and grades will be maintained. 
4.  If the course has a lab component, describe how lab work is to be conducted and how student work 
is to be evaluated. 
NOTE: Students will be encouraged by instructors of this course to direct themselves to the College’s Disabled Students’ 
Programs and Services (DSP&S) department if they believe they have a learning disability.   
___________________________________________________________________________________________________________________________ 
C.  CORRESPONDENCE EDUCATION COURSE SECTIONS (Correspondence, hybrid correspondence) 
Correspondence education 
is a mode of delivery in which instructional materials are delivered by mail, 
courier or electronic transmission to students who are separated from the instructor by distance.  Contact 
between instructor and students is asynchronous.
Hybrid correspondence education
 is the combination of correspondence and face-to-face interaction 
between instructor and student.  
1.  Describe the methods of instruction. 
2.  Describe the methods of evaluating student performance. 
3.  Describe how regular, effective contact between the instructor and a student is maintained. 
4.  Describe procedures that help verify the individual submitting class work is the same individual  enrolled in the course section. 
5.  Describe procedures that evaluate the readiness of a student to succeed in a correspondence or hybrid correspondence course section. 
6.  Describe how the confidentiality of the student’s work and grades will be maintained. 
7.  If the course has a lab component, describe how lab work is to be conducted and how student work  is to be evaluated. 
8.  If the course requires specialized equipment, including computer and computer software or other equipment, identify the equipment, and describe how it is to be accessed by students. 
Note: Students will be encouraged by instructors of this course to direct themselves to the College’s Disabled Students’ 
Programs and Services (DSP&S) department if they believe they have a learning disability. 
___________________________________________________________________________________________________________________________ 
D.  DISTANCE EDUCATION COURSE SECTIONS (online, ITV, hybrid) 
Online education 
is a mode of delivery in which all instruction occurs online via the Internet.  Student and 
instructor access to email and the Internet is required.  Students are required to complete class work using 
email, chat rooms, discussion boards and other instructional online venues. 
Interactive television (ITV) 
is a mode of synchronous delivery in which instruction occurs via interactive 
television (closed circuit). 
Hybrid instruction 
is a combination of face-to-face instruction and online instruction.  
1.  Describe the methods of instruction. 
2.  Describe the methods of evaluating of student performance.
3.  Describe how regular, effective contact between the instructor and a student is maintained. 
4.  Describe procedures that help verify the individual submitting class work is the same individual enrolled in the course section. 
5.  Describe procedures that evaluate the readiness of a student to succeed in an online, ITV or hybrid  course section. 
6.  Describe how the confidentiality of the student’s work and grades will be maintained. 
7.  If the course has a lab component, describe how lab work is to be conducted and how student work is to be evaluated. 
8.  If the course requires specialized equipment, including computer and computer software or other equipment, identify the equipment, and describe how it is to be accessed by students.   
Note: Students will be encouraged by instructors of this course to direct themselves to the College’s Disabled Students’ 
Programs and Services (DSP&S) department if they believe they have a learning disability. 
___________________________________________________________________________________________________________________________
E.  REPRESENTATIVE TEXTBOOKS AND OTHER READING AND STUDY MATERIALS:
List author, title, and current publication date of all representative materials.   
SIGNATURES 
COURSE INITIATOR: ______________________________________________________________  
DATE: ___________________________ 
DIVISION CHAIR: __________________________________________________________________ 
DATE: ___________________________ 
LIBRARY: ___________________________________________________________________________  
DATE: ___________________________ 
CHAIR OF CURRICULUM COMMITTEE: _________________________________________  
DATE: ___________________________ 
SUPERINTENDENT/PRESIDENT: ________________________________________________  
DATE: ___________________________ 
	TextField1: CCC000588125
	TextField1: BUS 206 is one of many business courses on record and is a recommended course to all business students. BUS 206 is required for the Associate of Science Business Management degree.  It also fulfills a course requirement for the Associates of Arts, Liberal Arts, with an emphasis in Business & Technology. This course has been regularly offered for many years and provides students the necessary course work to fulfill transfer requirements to a four-year university. 
	TextField1: Examines the basic concepts and practices of modern marketing with emphasis on developing and implementing strategiesdeal with real-world marketing problems and issues. Topics include customer behavior, market segmentation and positioning,pricing, marketing channels and supply chain management, e-commerce, retailing an wholesaling, global marketing andmarketing ethics.
	TextField1: 1. Define what marketing is and discuss its core concepts.2. List the marketing management functions, including the elements of a marketing plan.3. Discuss how companies conduct e-commerce to profitably deliver value to customers.4. Explain how changes in demographic and economic environments affect marketing decisions.5. Identify the stages in the buyer decision process.6. Describe the roles of product and service branding, packaging, labeling and product support services.7. Describe how marketing strategies change during the product's life cycle.8. Explain the factors affecting pricing decisions.9. Explain what distribution channels are, and discuss the function distribution channels perform.10. Explain the role of retailers and wholesalers in the distribution channel.11. Describe the process in developing an advertising program.12. Discuss the role of salespeople in creating value for customers and for building customer relationships.13. Explain how companies develop their marketing mixes for international markets.14. Explain the role of ethics in marketing.
	TextField1: 1. Describe the methods in conducting marketing research & the applications of such research.2. Explain how companies identify attractive market segments and choose a market coverage strategy.3.  Explain how changes in demographic and economic environments affect marketing decisions.
	TextField1: 1. Marketing in a changing world: creating customer value and satisfaction.2. Strategic planning and the marketing process.3. Marketing in the Internet age.4. The marketing environment.5. Managing marketing information6. Consumer and business buyer behavior.7. Market segmentation, targeting, and positioning for competitive advantage.8. Product and services strategies.9. New-product development and product life cycles.10. Pricing products: Pricing considerations and strategies.11. Marketing channels and supply chain management.12. Retailing and wholesaling.13. Integrated marketing: advertising, sales promotion, public relations.14. Integrated marketing: personal and direct selling.15. The global marketplace.16. Marketing and society: Social responsibility and marketing ethics.
	TextField1: No lab requirement.
	TextField1: Case studies in marketing drawn from the textbook, business publications, and professional business journals.Textbook readings.Articles and reports from professional business journals.
	TextField1: Reports of 2-3 pages in length required approximately every two weeks throughout the semester.  Example: Study the textbook chapter dealing with market segmentation, targeting and positioning. Assume your are a marketing consultant to each of the following companies: Wal-Mart, Barnes and Noble, and Sears.  Develop a market analysis for each company, in which you recommend an emphasis on: 1) an upscale strategy; 2) a downscale strategy; 3) or both.  Explain the reasoning for your choices.
	TextField1: Some library and Internet research will be required in the preparation of written reports.
	TextField1: Problem-solving and analysis of key marketing problems and issues.  Writing persuasive and credible arguments supporting a particular marketing strategy. 
	TextField1: Oral reports in class.
	TextField1:   A variety of instructional techniques will be used, including, but not limited to the following: homework exercises, lectures, classroom discussions, demonstrations, videos, PowerPoint presentations, computer-aided exercises, and collaborative group exercises. Guest speakers may also be used when appropriate.
	TextField1: Students will be graded based on their performance in the following areas: exams, quizzes, research papers, homework exercises, group exercises, participation, and in-class presentations. 
	TextField1: Instructors shall make reasonable efforts to protect the confidentiality of students’ grades and graded work consistent with practices described in the Family Education Rights and Privacy Act (FERPA).
	TextField1: No lab.
	TextField1: Methods of instruction  may include, but are not limited to: instructional materials delivered by mail, email correspondence, private consultation, voicemail, and instruction by computer-aided projects.
	TextField1: Students enrolled in this course via correspondence education will be graded based on their performance in the following areas: exams, homework exercises, and written reports.
	TextField1: Instructor to student contact includes, but is not limited to, exams; quizzes; essays; research papers; graded homework assignments; syllabus receipt; office hours; instant messaging; and synchronous online discussions, e-mails, letters, notes, phone calls, or postings on the Bridge between instructor and student.
	TextField1: Consistent with policy elements listed in the ACCJC’s “Policy on Distance Education and on Correspondence Education,” the College verifies the identity of a student who participates in class or coursework by using, at the College’s discretion, such methods as a secure log-in and password, proctored examinations, or other technologies or practices that are developed and effective in verifying each student’s identification.
	TextField1: A short assessment questionnaire is prepared by the instructor and self-administered by the student.  The questionnaire would evaluate areas such as working independently, adhering to timelines, and familiarity with working online and with computer technology.  The student would use the resulting score to evaluate his or her readiness to take the course in a correspondence or hybrid correspondence instructional mode.
	TextField1: Instructors shall make reasonable efforts to protect the confidentiality of students’ grades and graded work consistent with practices described in the Family Education Rights and Privacy Act (FERPA).
	TextField1: No lab.
	TextField1: This course does not require any specialized equipment; however computer access is beneficial for additional exploration of the topics discussed within this course.
	TextField1: Methods of instruction for this course taught via online, ITV, or hybrid instruction may include, but are not limited to: instructional materials delivered by online interface (“The Bridge”), email correspondence, private consultation, voicemail, video presentations, and instruction by computer-aided projects.
	TextField1: Students enrolled in this course via distance education will be graded based on their performance in the following areas: exams, homework exercises, participation and written reports.
	TextField1: Instructor to student contact includes, but is not limited to, exams; quizzes; essays; research papers; graded homework assignments; syllabus receipt; office hours; instant messaging; and synchronous online discussions, e-mails, letters, notes, phone calls, or postings on the Bridge between instructor and student.
	TextField1: Consistent with policy elements listed in the ACCJC’s “Policy on Distance Education and on Correspondence Education,” the College verifies the identity of a student who participates in class or coursework by using and the College’s discretion, such methods as a secure log-in and password, proctored examinations, or other technologies or practices that are developed and effective in verifying each student’s identification.
	TextField1: A short assessment questionnaire will prepared by the instructor and self-administered by the student.  The questionnaire would evaluate areas such as working independently, adhering to timelines, and familiarity with working online and with computer technology.  The student would use the resulting score to evaluate his or her readiness to take the course in an online, ITV or hybrid instructional mode.
	TextField1: Instructors shall make reasonable efforts to protect the confidentiality of students’ grades and graded work consistent with practices described in the Family Education Rights and Privacy Act (FERPA).
	TextField1: No lab
	TextField1: This course requires specialized computer equipment including but not limited to the following: 1. Open access to a computer, 2. Open access to the Internet, 3. Word processing software and knowledge of how of its use, 4. ITV stations in each location, 5. Smartboards in each location, and  6. Access to and knowledge of email functions.
	TextField2: 11/16/17
	TextField3: 12/12/17
	TextField5: 11/16/17
	TextField4: 12/12/17
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	TextField7: 3
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